
BRANDING ECONOMIC PROSPERITY (PART II) 
Branding economic prosperity is one step in a direction of developed improvement for our region. Tehama County 

is not alone in our work toward creating some economic relief. Good jobs, especially for those with low or no 

skills, are hard to come by. As a region of rural communities, we have spent decades plagued by underemploy-

ment, joblessness, and high rates of school dropouts.  The cry that, “we wish we had better paying jobs,” has been 

heard over and over and over again. We need solutions.  If we want to grow the middle class and those jobs, we 

better help our current businesses grow; train a higher skilled employee to take on more complicated jobs; and 

have reasons for a business to move/start here in the first place. We need children preparing for higher education, 

so they will not live in poverty. We need mentors to step in and show those struggling how to gain skills to im-

prove their quality of life. We need to Expect More Tehama. Everyone plays a role. 

According to a report by the Carsey Institute entitled Measures and Methods: Four Tenets of Rural Economic De-

velopment in the New Economy, “On the most fundamental level, rural America’s ability to garner its share of the 

global economy depends on the abilities of its old firms to do new things in new ways; its workers and entrepre-

neurs to capitalize on their knowledge, creativity and skills; its educational institutions to teach 21st century skills; 

and its residents to access new technology.” 

As an example, this summer the Job Training Center placed twenty-five young adults, mostly college students, in 

agriculture-based internships in Tehama County. From Driscoll’s in the Bend to Tehama Angus Ranch to the Re-

source Conservation District, students spent the summer learning about agriculture in 2011. Within a week, the 

students’ idea of farming was completely transformed. Today’s operations are high tech, highly sustainable and 

data driven -- not your grandfather’s farm. Shasta College’s Farm program and Chico State’s Ag program are to be 

championed and supported because they support one of our great assets: agriculture. 

The time is now for making change happen, and we’re seeing it everywhere we go. From efforts to restore the 

State Theater, to alumni holding the River Festival, Bud’s Jolly Cone parking lot and expanded picnic area to 

Lucero Olive taking initiative to put Corning and olives on the map to Expect More Tehama raising expectations 

for our youth, positive change is around us. 

BRANDING ECONOMIC PROSPERITY: WHERE ARE WE TODAY? 
 

In August of this year, the Branding Project hosted Roger Brooks for a workshop and twenty small group inter-

views that took place in Red Bluff, Corning and Manton over four days. Four teams were asked to serve as tempo-

rary brand development committees. Their job has been twofold: 1) encourage people to take the brand survey 

online and 2) provide input for a “10 Best of Tehama County” brochure. As the surveys have been tallied and 

brand concepts surface, the DDI team has passed survey results and concepts by the Brand Development Commit-

tees for their input. Soon, the Brand Development Committees will dissolve and four new Brand Leadership Teams 

will be created, based on the brand concept chosen for each area. The private sector holds the majority of these 

team seats as they drive the brand economy’s products forward. Brooks is scheduled to return to present the final 

plan in early December. 

As we prepare to enter the next chapter of this phase of our Branding economic prosperity project, several ques-
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tions may be considered to help frame why this effort remains an important component of our economic develop-

ment strategy: 

Should we attempt to draw some of the 27,000,000 who travel up and down I-5 each year to spend just a few 

more dollars in Tehama County? 

Would you like to have a few more fantastic restaurants and special places to take out of town guests? 

Have you experienced the special places we do have in the county? For example, have you been to Mt. Las-

sen, the Manton Wineries or Lucero Olive Oil in the last six months? 

Have you enjoyed our local assets this fall, sent photos to friends or posted them on facebook as onlookers 

comment on the paradise in which you live? 

In a continuing effort to share our assets and make them known to our community at large and eventually 

those beyond our borders, we will continue to strive to share the status, the efforts and progress that are 

being made in the Branding prosperity project.  Avenues for sharing information on the project exist in 

the local papers, the Chamber newsletter, public presentations and on the website http://

destinationtehama.wordpress.com . 

The next event designed to support our branding economic prosperity project is the 100 Mile Harvest Dinner 

scheduled to be held at the Bianchi Farms on Thursday, November 3rd.  Enjoy a beautiful evening of fresh foods 

from the region, a bountiful harvest of friends, an elegant dining experience and exciting auction items that show-

case the enticing experiences of Tehama County.  For tickets contact Mary Jane Eidman at Discover Earth on 614 

Main Street 530.529.3856 or the Chamber office 527.6220. 

ABOUT THE BRANDING PROSPERITY PROJECT: 
The Tehama County Branding Project is a movement in response to an opportunity and desire to improve the eco-

nomic prosperity of Tehama County and its anchor communities of Red Bluff, Manton and Corning.  Branding: 

economic prosperity is a community investment in a journey of discovery and the development of activities, en-

hancements and new business opportunities that reinforce our community assets lend to the greater community 

prosperity and create loyalty beyond reason. 
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